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FY 2016
REVIEW



113,000+222,000+ 5,000+
PAGE VIEWS ON 

ROSSLYNVA.ORG

UNIQUE SESSIONS ON 

WEBSITE IN FY16
FOLLOWERS ON 

SOCIAL MEDIA



11548,000+ 200+
SQ FT OF  PLANTINGS 

AND MAINTAINENCE

PLANTERS 

PLANTED
TREE PITS 

PLANTED



1999.3% 27
POSITIVE RESPONSE 

TO STREETSCAPE 

ELEMENTS

STREETSCAPE 

ELEMENTS 

PROTOTYPED

ELEMENTS INSTALLED 

AT CENTRAL PLACE



1,09826,000+ 120+
TOTAL 

ATTENDANCE FOR 

ROSSLYN EVENTS

AMBASSADOR 

HOURS SPENT AT 

EVENTS

COMMUNITY 

EVENTS



375+70,000+ 150+
POUNDS OF WASTE 

COLLECTED

HOURS ASSESING 

NEEDS IN ROSSLYN 

HOURS OF RAPID 

RESPONSE TO 

STAKEHOLDERS



FY2017
YEAR TO DATE



 Shape Rosslyn’s Urban Character

 Activate the Neighborhood

 Enhance the Perception of Rosslyn

 Maintain a Strong BID Organization



 Began Rosslyn Transportation Project

 Developing Streetscape master plan and Parklet 

prototype (will need board approval)

 Continue to work with County staff to improve 

commercial/retail signage



 Created Pub in the Park, a mobile bar 

experience to enhance sense of place

 Increasingly partnered with local restaurants and 

retailers during events

 Increased activation of public spaces in Rosslyn 

outside of Gateway Park



 Secured Fox5 Zip Trip leading to an estimated 

viewership of 1.4 million and 1.6 million 

impressions on twitter

 Secured multiple speaking engagements to 

showcase Rosslyn 

 Initiated a survey to baseline perceptions about 

Rosslyn



 Established Board of Directors best practices task 

force

 Completed knowledge management evaluation 



FY2018
PLAN



 Central place comes online

 WRAPs construction project will begin

 Numerous new site plans to be submitted

 Nestlé, GMA and Grant Thornton will move into 

Rosslyn

 Residential growth as more buildings develop



$3,000,000

$3,100,000

$3,200,000

$3,300,000

$3,400,000

$3,500,000

$3,600,000

$3,700,000

$3,800,000

$3,900,000

$4,000,000

2013 2014 2015 2016 2017

*Source: County RBID fund statement



Marketing & 

Promotion

18%

Operational 

Services

24%

Econ Dev

10%

Public Realm 

Improvements

12%

Community 

Activities/Events

18%

Mgmt &

Admin 

12%

Other

6%

82% Dedicated 

to Programs



 Rosslyn Transportation Study

 Short-term tactical urbanism implementations

 Long-term improvements to the street grid

 Wayfinding 

 Roll-out of parklet and streetscape elements

 Tenant outreach, engagement and retention

 Boat House















•

•

•

•







 

2012 $1,241,759  .045 
2013   1,473,351 18.6% .045 
2014   1,494,734 1.4% .045 
2015   1,572,603 5.2% .045 
2016   1,544,770 -1.8% .045 
2017   1,610,085 4.2% .045 
2018 1,540,119 -4.3% .045 



        
2013  $     240,000   $ 1,713,351  0% 
2014         442,000      1,936,734  13.0% 
2015         503,000      2,075,603  7.2% 
2016         523,460      2,068,230  -0.4% 
2017         550,000      2,160,085  4.4% 
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